EMNAVEK 2014-2020

ENIXEIPHZIAKO NMPOrPAMMA
ANTAFQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

2 Epyaneliofhkn
J AviaywvioTIKOTNTAsS

MA MIKPEZ & NMOAY MIKPEZ EMIXEIPHZEIZ

H enixeipnon BAZIANAZ E.M.E. nou edpeliel otnv nepipepeia OEZSAAIAS evtaxbnke ortn dpdcon <«EpyaAeioBnkn
AVTaywVIOTIKOTNTAG» npolnoAoyiopol 400 ekar. Eup®. H dpdaon oTtoxelel oTn BEATIWON TNG AVTAYWVIOTIKOTNTAG
TWV HIKP®V Kal MOAU HIKP®V ENIXEIPAOEWY, €NevOUOVTAG OTOV MAPAYWYIKO EKGUYXPOVIGHO TOUG, TNV UIOBETNON
ouoTNUATWY TuNonoinong & nioTonoinong, Kabwg kai o€ branding kai Yn@iakr NpoBoAnR.

O OUVOAIKOG npoUnoAoyliopog TnG enévduaong €ival 166.000,00 € ek Twv onoiwv n dnuocia danavn aveépxeral ot
95.700,00‘ € kal ouyxpnuatodoteital and Tnv EAAAda kai To Eupwnaikd Tapeio Mepipepeiaknc AvanTtu&ng Tng
Eupwnaikng 'Evwong.

To eNIXEIPNHATIKO OXEDI0 NOU EYKPIONKE NPOG XPNHATO3OTNON Kal UAonolgiTal, nepiAapyBavel enevdUoEig
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata - EEonAiouog

v Juokeudaoia — ETikéTa — Branding

v Wnolakn MpoBoAn

v MeTapopika peoa

v MIoBoA0YIKO KOOTOC £pYalOPEVWV (VEO MPOCWIIKO)

M£ow TNG CUHHETOXNAG 0TN ApdAon, N ENIXEipnon NETUXE:

v/ BeATiWON TNG avTaywvioTIKOTNTAG TNG

v aug&non Tng kepdopopiag Tng

v evigoyxuon TNG eEwaTpEPEIAg

v/ €NEKTACN TNG AyopAac PE TN NPocOnKkn VEWV MPoioVTWY & UMNNPECIOV
v gEao@alion uwnAOTEPNG NOIOTATAG NPOIOVTA & UMNPECIEG

v al&non Tng napaywyikoTnTag & BeATiwan Asiroupyikwv 51adIKaciwv
v gvioxuon TngG eniXEIpnUaTikOTNTAg

v/ dnuioupyia / diaTrpnaon MoloTIKWV BECEWV €pyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n eniXgipnon ano@EpovTag oPpEAN OTNV AVTAYWVIOTIKOTNTA TNG XWPAG KaBwg

Kal TNV TOMIKMA OIKOVOMid.
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NPOrPAMMATQON ETMNA & TX avamtugn - epyaoia - akAnkeyyon

Eupwnaikn 'Evworn
Eupwnaikd Tapeio
Nepipepelaknig Avantuéng

EIAIKH YMHPEZIA AIAXEIPIZHZ ENAVEK

Me tn cuyxpnpatoddétnon tns EAAddas kal tns Eupwnaikns Evwons



